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Identity: 
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Ratio of the identity and island space
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No design or text element should appear in this space
around the identity (the outlines are indicative of the island space
and should not be reproduced under any circumstances). 



Ratio of the identity and island space
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‘s’ is equal to the height of the first letter ‘s’ in ‘serentica’

s

8.10 s
0.60s 0.60s

0.60s

0.60s



Identity: black & white and in reverse
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In reverseBlack and white
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Aequs Infra, the infrastructure arm of the Aequs Group, is a privately-owned manufacturing, engineering and 
IT/BT infrastructure provider. The company speacilizes in setting up Special Economic Zones (SEZs) dedicated 
to various
business sectors.

In April 2021, the company approached chlorophyll, a Mumbai-based brand and communications 
consultancy. The task: clearly defining what brand Aequs Infra stood for and creating a new name and 
ideantity™ that communicated it.

chlorophyll first conducted a session where Aequs Infra’s key stakeholders expressed their perspectives of 
the brand.
The consultancy also interacted with the company’s key clients to understand their viewpoints.

chlorophyll then analysed these perspectives and created this articulation of what brand Aequs Infra stood 
for:
the perfect duo.

It means that Brand Aequs Infra not only offers the hard infra (roads, electricity, water supply, internet 
connectivity) that other infra companies provide, but also helps with soft infra (relationships with 
governments, supply of skilled manpower, custom clearances and so on).

chlorophyll then turned the articulation ‘the perfect duo’ into:

1) A name: Aevem 

Based on ‘Evam’, Sanskrit for ‘and’. Aevem provides both aspects of infra, hard and soft.

2) An ideantity™* of two parts: 
a) A visual: the letter V of the name Aevem made of two parts joined at the bottom. The two 
differently-coloured parts symbolise two aspects of infra: hard and soft.
b) A brand line that completes the communication: Tangible assets. Intangible advantages.  

Over time, some aspects of a brand change; some cannot. The Aevem ideantity™ is one of these unchanging 
aspects. 

This guidebook will help you, the user, to guard the brand’s integrity, irrespective of time, geography or 
context of use.
After all, this ideantity™ is your face to the world.

*An ideantity™, a concept copyrighted by chlorophyll, is a visual idea complemented by a brand line.
Together, they communicate what the brand stands for.

Colour guidelines



RGB

CMYK

C: 75  M: 10  Y: 20  K: 00

R: 3  G: 169  B: 197

Hex code

#03A9C5

Pantone

Pantone 3115 C
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Primary brand colours



Supplementary colours
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Here are supplementary colours for backgrounds, graphs, charts and the like, in PowerPoint slides, web and non-web applications (like seminar banners, leaflets, 
brochures). These colours have been chosen because they are in harmony with the primary brand colours. Shades of these supplementary colours have been 
displayed next to each supplementary colour: you may use one of the shades as well.

C: 100  M: 25  Y: 25  K: 00
R: 00 G: 133  B: 172
Hex code: # 0085AC

C: 00  M: 20  Y: 100  K: 00
R: 255 G: 204  B: 01
Hex code: # FFCC00

C: 90  M: 45  Y: 00  K: 00
R: 00 G: 117  B: 188
Hex code: # 0075BC

C: 55  M: 05  Y: 00  K: 00
R: 115 G: 196  B: 239
Hex code: # 73C4EF 

C: 100  M: 100  Y: 25  K: 15
R: 40 G: 0  B: 113
Hex code: # 2A2076

C: 75  M: 100  Y: 00  K: 00
R: 102 G: 36  B: 131
Hex code: # 662483

C: 100  M: 00  Y: 00  K: 00
R: 0 G: 159  B: 227
Hex code: # 1D1D1B

C: 100  M: 75  Y: 10  K: 00
R: 3 G: 73  B: 145
Hex code: # 034991 



Identity on light backgrounds
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The original identity colours have been retained.



Identity on dark backgrounds
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On dark backgrounds use the Serentica identity on a white patch (at least as large as the island space), so it appears clearly. 



12

Size guidelines
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Minimum permissible size: print and digital

The width of the identity must never be less than 30 mm. The width of the identity must never be less than 86 px.

Print Digital

30 mm 86 px
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Typography
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The recommended typeface for addresses and names in stationery items, advertising headlines and any other piece of communication is
the Open Sans family.
Few from the family have been displayed below; you may use the others too, depending upon the nature of the usage.
For example, use Open Sans Bold to highlight text.

Open Sans Regular
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0

Open Sans Italic
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0

Open Sans Semibold
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0

Open Sans SemiBold Italic
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0

Open Sans Bold 
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0

Open Sans Bold Italic 
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0



Visiting card 
Paper name: 
Impressive Absolute White, Natural Evolution, Muken 
(Preferred)

Ivory Card (only if the above options are not available)
GSM: 300

Letterhead, continuation sheet and 
envelope
Paper name:
Impressive Absolute White, Natural Evolution, Muken 
(Preferred)

Alabaster (only if the above options are not available)
GSM: 100, 110, 120

Corporate brochure and folder
Paper name:
Impressive Absolute White, Natural Evolution, Muken 
(Preferred)

Ivory Card (only if the above options are not available)
GSM: 
Cover: 250 GSM, 300 GSM
Inside pages: 150 GSM, 170 GSM

For the paper options mentioned above and any other
special requirements, please get in touch with
SONA PAPERS  www.sonapapers.com

Paper recommendations for stationery and collateral
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Digital assets



Email signature

18

1 Name: Arial Medium, 12 pix. 2 Designation and contact number: Arial Light, 10 pix. 3  Space between the contact number and the identity: 22 pix. 4 ideantity™ height: 63 
pix 5 Space between the ideantity™ and the disclaimer: 22 pix. 6 Disclaimer: Arial Light, 8 pix. 7 Legal name: Arial Bold, 12 pix. 8 Address and contact details: Arial Light, 12 pix.

Name Surname
Designation
+91 98200 00000

3

2

7

8

4

5

6

1

DISCLAIMER: The information contained in this transmission may be attorney/client privileged and therefore confidential. This 
information is intended only for the use of the individual or entity named above. If the reader of this message is not the intended 
recipient, you are hereby notified that any dissemination, distribution, printing or copy of the communication is strictly prohibited. 
If you receive this transmission in error, or if you are not the individual or entity named above, the receipt of this transmission is 
not intended to and does not waive any privilege, attorney/client or otherwise. If you have received this communication in error, 
please notify us by telephone or e-mail.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim
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Misuse
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Identity: correct usage

On complex backgrounds (on a white patch) 

On white backgrounds 

On light backgrounds 

On dark backgrounds (on a white patch) 



Do not distort the identity cluster.

Identity: incorrect usage

Do not use typefaces other than those 
provided in the identity artwork.

Do not use incorrect colours for 
the identity cluster.

Do not allow any text or design 
element to enter the island space 
around the identity cluster. 

lorem ipsum lorem
lorem ipsum

Do not place the identity directly on
complex backgrounds
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Do not use any gradient for
the identity.

serentica
Do not reproduce identity
in outline

Do not apply shadow or any other 
effect to the identity.

Do not place the identity directly on
dark backgrounds



No deviation from the guidelines in this guidebook will be permitted.
For the usage of the identity with respect to any item not covered in the guidebook/for clarifications/
for creation of new items where the identity will be used,

please call Mr XXXX, Lorem ipsum dolor sit amet, consectetuer

adipiscing elit, sed diam nonummy nibh euismod tincidunt ut, laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim

Created in collaboration with chlorophyll brand & communications consultancy private limited in May 2022


